
Social Media Guidelines

1. Keep confidential information confidential
Do not communicate internal or confidential information 
that could affect CytoSorbents‘ business. Also, personal 
information, customer data and financial figures do not 
belong online.

2. Act responsibly 
As a matter of principle, all legal requirements, 

such as copyright or trademark law, also apply 
on the Internet. It is also not permissible to make 

statements that are intentionally damaging to 
business or reputation.

Off-label promotion is not permitted under any 
circumstances. Never make claims that cannot be 

substantiated and under no circumstances make 
therapy recommendations. 

Do not communicate differently on social media than you 
would in a face-to-face conversation with a client.

3. Be honest
Let your contacts know that you work for CytoSorbents 
by posting what you do on your profile page. 

4. Your voice counts

Make it clear that your posts are your pri-

vate opinion and do not speak or act on 

behalf of the company. 

Example: 

“I believe that ... !” instead of 

“We at CytoSorbents believe that ... !”.

5. Share, Like and Comment
Interact with your contacts and 
their posts, by liking, sharing and com-
menting. Share content, including content 
from the official CytoSorbents social media 
channels, along with your personal perspective: e.g. why 
this article particularly touches you or why this topic is important 
to you. Use your expertise and experience. 

6. Pictures speak louder than words
Remember that photos should never expose others or 
show internal or confidential information. If necessary, 
ask permission from the person shown. Photos posted 
on CytoSorbents channels have already been reviewed 
and can be used by you.
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1. Avoid controversial topics 
Religion, politics, sexism or private 
content have no place on your site. 

2. Think positive 
Write your posts, messages and comments in a 
positive and appreciative way. Don’t be offensive, 
vulgar or discriminatory and don’t talk negatively 
about competitors or business partners. 

3. Stay cool
Stay friendly, argue in a factual and solution-
oriented way and avoid lengthy discussions.

4. Details make the difference
Pay attention to spelling and punctuation.

5. A hard case?
Are there topics that cannot be clarified in a few 
short sentences? Then move the discussion to 
the personal messages.

6. Thanks for feedback
Your clients are engaged and active? 
That is something very special! Talk to 
them personally and thank them for their 
feedback.

#CytoSorb 
#CytoSorbents 
#CTSO 
#WorkingToSaveLives 
#CaseOfTheWeek
#cardiacsurgery 
#surgery 

#COVID19 
#ICU 
#intensivecare 
#hyperinflammation 
#sepsis 
#septicshock 
#stopsepsis

7. Hashtags
Basically, you can use all hashtags for your posts 
that are used in the official CytoSorbents posts.
Popularly used hashtags include:
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